SAME DRUM: A CACD PROJECT WITH
YOUNG PEOPLE FROM MIGRANT
AND REFUGEE BACKGROUNDS
An evaluation of the project’s effectiveness and impacts

2018
Perth, Western Australia

SAME DRUM: A CACD Project With Young People From Migrant and
Refugee Backgrounds

The project was directed and produced by artist and film-maker Poppy van OordeGrainger and supported by project partners Aranmore Catholic College, DADAA,
Community Arts Network and Beyond Empathy and assisted by the Australian
Government through the Australia Council for the Arts, its arts funding and advisory
body.
Akolkol Dastan Gesa Director/ Producer: Poppy van Oorde-Grainger
Evaluation and Report: Natalie Georgeff and Andrea Lewis
Cover: SAME DRUM rapper Juk Yuang and film-maker Ngor Atem (Photo by Matsu)
Contact: Poppy van Oorde-Grainger (poppyvog@hotmail.com)
© Akolkol Dastan Gesa

TABLE OF CONTENTS
EXECUTIVE SUMMARY .................................................................................... 4
1.

INTRODUCTION ........................................................................................6

2.

EVALUATION.......................................................................................... 10

1.1 CACD Framework: Film, Dance, Music and Young People in a Multicultural Context ..... 6
1.2 Akolkol Dastan Gesa: The Project and its Goals ............................................................. 6
1.3 SAME DRUM: The Music Video...................................................................................... 7
1.3.1 Project Goals and Objectives ............................................................... 7
1.3.2 Participants, Lead Artists and Artistic Practice ............................................ 9
1.3.3 Project Partners: Mentorship and Collaboration .......................................... 10

2.1 Goals of Evaluation ......................................................................... 11
2.2 Literature Review ........................................................................... 11
2.3 Methodology ................................................................................ 14
2.3.1 Participants: Surveys, Interviews and Focus Groups...................................... 14
2.3.2 Artists Survey .............................................................................. 15
2.3.3 Stakeholders Survey ....................................................................... 15

3. RESULTS ................................................................................................ 16
3.1 Participants .................................................................................. 16
3.1.1 Results: Film-making workshop ........................................................... 16
3.1.2 Results: Post Workshop Participant Survey ............................................... 18
3.1.3 Results: Pre and Post Workshop SWEMBS ............................................... 20
3.1.4 Results: Post-Screening – Participant Survey ............................................. 24
3.1.5 Results: Participant Interviews ............................................................ 27
3.2 Results: Artists Survey ...................................................................... 34
3.3 Results: Stakeholder and Partner Feedback ............................................... 38

APPENDICES ................................................................................................ 42
APPENDIX A: MEDIA COVERAGE ............................................................... 42
APPENDIX B: ARTIST BIOGRAPHIES ............................................................ 44
APPENDIX C: SONG LYRICS ..................................................................... 45

EXECUTIVE SUMMARY
Akolkol Dastan Gesa is a multidisciplinary Community Arts and Cultural Development
(CACD) project that provides young people from migrant and refugee backgrounds
with a unique opportunity to tell their stories through collaborative arts projects.
Between May 2017 and April 2018, Akolkol Dastan Gesa partnered with Aranmore
Catholic College’s Intensive English Centre to engage students and their communities
in song writing, beat-making, recording, dance, performance, filming, screening and
publishing a music video called SAME DRUM.
The project was evaluated to assess how effectively the SAME DRUM project met
Akolkol Dastan Gesa’s objectives around empowering young people – a main goal of
the project. These included fostering:
•
•
•
•
•
•
•

A sense of belonging and social inclusion
Pathways into the arts and screen industry
Skills in a range of areas (including song-writing, dance, music composition,
film-making, performing, teamwork, project decision-making)
Relationships and the capacity for relationship-building
Self-expression
Engagement in learning
Culture exchange.

The primary methods used to determine the key impacts on participants were surveys
and participant interviews. Surveys were also distributed to lead artists and project
stakeholders.
Results demonstrate that the program was highly effective in achieving its goals, with
key results including:
•
•
•

•

•
•
•

93% of participants found the workshops to be a ‘good’ experience, the
highest on a three-point scale.
80.5% identified ‘relationship building’ as the most positive experience
followed by ‘belonging’, ‘culture exchange’ and ‘self-expression’.
SWEMBS pre and post-surveys to identify impacts on mental health
demonstrated positive trends in feeling ‘closer to others’, feeling ‘more useful’,
feeling ‘more relaxed’, and feeling ‘more optimistic’.
In-depth interviews with eight students demonstrated key themes of trying
and learning something new, self-expression, working together, connecting,
being emotional, feeling proud and having increased self-confidence.
91.3% of participants found watching the music video made them feel ‘happy’.
100% of participants agreed that the music video was either ‘good’, ‘very good‘
or ‘excellent’.
Student engagement was ranked highly by the facilitating artists who noticed
positive changes in students’ confidence, self-esteem and relationships as well
as learning technical skills.

•

•

•

All partners ranked the project as ‘excellent’ and agreed that the project
achieved all three of its aims. Qualitative responses express how impressed
they were with the outcome of the music video, as well as the process of
making it.
Participants had their work broadcast on national television, radio and online
to more than 500,000 people and were invited to perform at a 20,000-person
festival.
The song won Song of the Year in the World category at the West Australian
Music Awards and the music video was included in the Revelation International
Film Festival in WA and Refugee Film Festival in New South Wales and Victoria.

The project presents a feasible and effective model for the use of music video creation
to address the artistic and cultural engagement of young people from migrant and
refugee backgrounds in Australia. The use of professional music, film and dance
mentors, multiple creative activities to ensure high levels of student engagement, and
a media and screening strategy to achieve broad audience reach and engagement are
hallmarks of the project’s success.

Image: Cast and crew filming on location at Lake Monger, Perth (Photo Ella Hemsley).

1.

INTRODUCTION

1.1 CACD Framework: Film, Dance, Music and Young People in a
Multicultural Context
The Australia Council’s 2010 research report More than Bums on Seats: Australian
Participation in the Arts notes that ‘those born overseas in a non-English speaking
country showed significantly lower levels of both creative and receptive participation
overall when compared to the total Australian population’. The report goes on to say:
Those for whom the main language spoken at home was not English were less
likely to attend arts events and more likely to agree that; ‘sometimes, the arts
are the only way of saying some thing important that needs to be said’ and ‘the
arts help me deal with stress, anxiety or depression’.1
In a Community Arts and Cultural Development (CACD) context, participatory arts as
a means of engaging young migrants in Australia can foster community members’
wellbeing by building on their strengths, interests and aspirations; supporting them to
drive the direction of projects; building capacity in their communities to ensure
ongoing impact; working with professional artists to ensure high quality process and
outcomes; and showcasing the work at high-profile events.
In addition to nurturing individual personal development, creating pathways for
young people into arts careers can strengthen local social cohesion, increase the
diversity of arts participation in Australia, and change social attitudes in the long term.

1.2

Akolkol Dastan Gesa: The Project and its Goals

Akolkol Dastan Gesa is a multidisciplinary CACD project with young people from
migrant and refugee backgrounds. The project took place, in part, at Aranmore
Catholic College’s Intensive English Centre (IEC), which helps new arrivals learn
English and transition into mainstream schooling.
The project was directed and produced by artist and film-maker Poppy van OordeGrainger, supported by project partners Aranmore Catholic College, DADAA,
Community Arts Network and Beyond Empathy and assisted by the Australian
Government through the Australia Council for the Arts, its arts funding and advisory
body.
Akolkol Dastan Gesa built on a previously successful 2013 project, Welcome to My
World,2 which was coordinated by Poppy van Oorde-Grainger for YMCA WA at
1

http://www.australiacouncil.gov.au/workspace/uploads/files/research/full_report_more_t
han_bums_on_-54325919b74d6.pdf.
2

http://www.dadaa.org.au/wp-content/uploads/2017/01/Welcome-To-My-World-ExchangeProject-Evaluation-2013.pdf

Aranmore’s IEC.
Akolkol Dastan Gesa intentionally worked with the same community. The rationale
for working with the same community over an extended timeframe is supported by
Arts Tasmania’s Social Impacts of Participation in the Arts and Cultural Activities:
Evidence, Issues and Recommendations 2005, which states that: ‘It is almost certainly
unrealistic to expect a short program to effect behavioural or attitudinal change’.3
Akolkol Dastan Gesa was a unique opportunity for young people from migrant and
refugee backgrounds to be leaders in telling their own stories. Akolkol Dastan Gesa
means ‘story’ in the three of the many languages spoken by the project participants –
Dinka, Dari and Arabic.

1.3

SAME DRUM: The Music Video

In developing the core creative product for this project, 40 young people from migrant
and refugee backgrounds worked with a team of professional artists to create the
music video. The process took six months and the final outcome was screened at the
Fringe World Festival 2018 and launched on ABC TV and online during Harmony Week
2018. The music video was then available on ABC iView for 30 days. Screenings also
took place in Perth’s Yagan Square, at Curtin University as part of Catalyst for Change
and at Mirrabooka’s recreational centre.
Media coverage included features on SBS World News, ABC News, Behind The News
and Australia Plus Indonesia. The young artists were invited to perform with
Australian hip-hop group Downsyde at the State of the Art Festival in WA to an
audience of 20,000. SAME DRUM won Song of the Year in the World category at the
West Australian Music Awards and the music video was included in the Revelation
International Film Festival in WA and Refugee Film Festival in New South Wales and
Victoria.
The song and video were titled SAME DRUM, a name that emerged from the songwriting workshops held as part of the project.
1.3.1 Project Goals and Objectives
The main aims of the project were participant-centered and were to:
•
•
•

Empower young people
Increase diversity on screen
Create a broadcast-quality new media work.

Specific objectives to empower young people were to develop:
3
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•
•
•
•
•
•
•

A sense of belonging and social inclusion
Pathways into the arts and screen industry
Skills in a range of areas (including song-writing, dance, music composition,
film-making, performing, teamwork, project decision-making)
Relationships and the capacity for relationship-building
Self-expression
Engagement in learning
Culture exchange.

Timeline of Activities
The project ran from mid-August 2017 to mid-April 2018 with the following
milestones:
Time

Activity

Location

Engagement

14 Aug – 19
Sept Mondays
1.30–3.20pm
14 Aug – 19
Sept Tuesdays
3.20–5.30pm
13 – 27 Oct
Fridays
1.30–3.20pm
6 – 13
November
Mondays
1.30–3.20pm
4 full days in
November

Filmmaking
Workshops

Aranmore

Poppy, David and 8 students

Filmmaking
Workshops

Various locations
including interviewing
family and community
Aranmore

Poppy, David, families, 100
community members and 8
students
Scott, Poppy, Ash (volunteer)
and 8 students

Dance
Workshops

Aranmore

Rita and 25 students

Music Video
Shoot

Lake Monger, Perth
Institute of
Contemporary Arts,
Perth and Leederville

28 Nov – 5 Dec

Edit

Sandbox

13 February

Community
Screening

Fringe World Festival
The Backlot

15 March

TV, Radio and
Online Launch

Facebook, ABC iView,
YouTube, Vimeo,
Music Feeds

15 March

Ticketed
Screening
Free Public
Screening

MYANWA Film night

Poppy, Gemma, Matsu, Rita,
Ella W, Ella H, Scott, Western
Empire wrestling team and 40
young people and a
supervising teacher
Poppy, Robert, Elaine and
Denzel
50 audience members made
of cast, crew and project
partners
72K views, 150K reach and 4K
reactions, comments and
shares on Facebook
14K views on iView
1K views on YouTube
1K views on Vimeo
100 audience members

16 March

Music
Workshops

Harmony Week Event,
Mirrabooka

50 audience members

15 – 18 March

News coverage

21 March – 21
April

ABC ME

SBS World News
ABC News
Behind The News

News To Me

380K views on SBS World
News
100K views on ABC News
36K views on Behind The
News
14K Views

1.3.2 Participants, Lead Artists and Artistic Practice
As a CACD project that included skill-building and the demonstration of pathways into
the arts as goals, Akolkol Dastan Gesa was designed to facilitate exchange in
knowledge transfer and skills between established professional artists and institutions
in various disciplines and participants.
In addition, knowledge transfer and skill-development were facilitated for the
professional artists, particularly those who had not worked with CaLD (Culturally and
Linguistically Diverse) young people before. In addition, mentoring of the project’s
director and producer was provided by several of the project partners.
Building mentoring into this project is in line with Australia Council’s Community
Partnerships Sector Plan 2010–2012 Strategic Plan, which found that ‘… the majority of
leading practitioners learn on the job’.4
Participants
These were young people from migrant and refugee backgrounds between the ages
of 12 and 29, all born outside of Australia.
Participation was voluntary, with participants self-selecting after presentations and
calls for engagement were shared with both current and ex-IEC students and
community members. Young people also contributed their time after school, on the
weekend and during school holidays.
In line with industry best practise, all of the participants signed release forms that
allowed appropriate management for copyright, distribution and promotion of the
final work.
Lead Artist
The project was devised and produced in consultation with the community by
independent artist and film-maker Poppy van Oorde-Grainger, who specialises in
collaborating with communities to create contemporary art and film while developing
social outcomes. Her work has been broadcast on Nickelodeon, SBS and ABC and
presented at numerous festivals including London International Festival of Theatre,
4
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Japan Media Arts Festival, ImagineNATIVE in Canada and Ars Electronic in Austria.
She received the Australia Council Kirk Robson Award for young leaders in
Community Cultural Development in 2010 and has degrees in screen studies,
education and fine arts.
Professional Artists
The professional team of artists included:
Director/Producer, Poppy van Oorde-Grainger
Musician, Scott Griffiths (Downsyde)
Writer, David Vincent Smith
Director of Photography, Matsu
Choreographer, Rita Nita
Film-maker, Gemma Parsons
1.3.3 Project Partners: Mentorship and Collaboration
Akolkol Dastan Gesa was supported by project partners Aranmore Catholic College,
Beyond Empathy, DADAA and Community Arts Network and was assisted by the
Australian Government through the Australia Council for the Arts, its arts funding and
advisory body.
The project took place at Aranmore Catholic College’s Intensive English Centre, which
helps new arrivals learn English and transition into mainstream schooling. Beyond
Empathy, DADAA and Community Arts Network supported the project by providing
mentoring, staff, financial support, evaluation, report-writing, and marketing support.

2.

EVALUATION

The evaluation was carried out by independent evaluator Natalie Georgeff between
August 2017 and April 2018. The primary methods used to determine the key impacts
on participants were surveys and participant interviews.

2.1

Goals of Evaluation

The evaluation aimed to assess how effectively the SAME DRUM project met Akolkol
Dastan Gesa’s objectives around empowering young people. As stated earlier, these
were to develop:
•
•
•
•
•
•
•

2.2

A sense of belonging and social inclusion
Pathways into the arts and screen industry
Skills in a range of areas (including song-writing, music composition, filmmaking, performing, teamwork, project decision-making)
Relationships and the capacity for relationship-building
Self-expression
Engagement in learning
Cultural exchange.

Literature Review

A previous evaluation of Poppy van Oorde-Grainger’s work with students from
Aranmore’s IEC, during The Welcome to my World – Exchange Project in 2012 and
20135, informed the approach to this evaluation.
Two main studies were used to frame and inform the development of interview
questions and surveys.
Gould’s research (20056) suggests four elements to the cultural dimension of social
inclusion:
•
•
•
•

5

Being able to maintain cultural practice and identity
Developing an understanding of the cultural values of the new society
Having access to participation in the cultural life of the new society
Destination communities gaining an understanding and appreciation of the
culture and values of refugees.

The Welcome to my World – Exchange Project, An evaluation of a pilot project involving young people
from Aranmore Catholic College’s Intensive English Centre (DADAA, 2013).
6
Gould, H 2005, A sense of belonging: arts, culture and the integration of refugees and asylum seekers,
Creative Exchange, London in New Moves: Understanding the impacts of The Song Room (TSR) for
young people from refugee backgrounds (2010).

The seminal New Moves study (Grossman & Soon, 20107) examined the impacts of The
Song Room, a program that provides in-school creative and performing arts
participation. In this research, the investigators used three overarching domains or
outcomes for young people from a refugee background:
• Sense of wellbeing
• Sense of belonging and social inclusion
• Engagement with learning.
The evaluator examined the results of the study in relation to the outcomes, impacts
and indicators and summarised them in the tables below.
Outcome

SENSE OF
WELLBEING

Impact/Construct

Indicators

Friendships and social
relationships

Making new friends, having fun with friends
and learning new social skills

Self-expression and
creativity

Forging new or stronger friendships
Pleasure and enjoyment of being creative
Expression of ideas and emotions
Provision of arts expertise and arts-based
learning (outside of teacher skill set)

The arts as social
currency
Strengthening students’
‘whole self’

Discover unsuspected abilities
Negotiating peer relationships by circulating
and distributing new art skills (e.g. dance) to
others
Positive self-image/individuality
Portrayal of self in relation to new life in
Australia
Learning about others’ cultures and sharing
one’s own culture

Personal development

Connection to students’ own cultures and
histories
Pride and confidence through learning new
skills (feeling good about themselves)
Discovery of new interests, talents and skills

7

Grossman, M & Soon, C, 2010, New Moves, Understanding the impacts of The Song Room (TSR) for
young people from refugee backgrounds, 2010, Victoria University, viewed 12 August 2012
http://www.songroom.org.au/images/stories/research/new%20moves%20executive%20summary%20r
eport.pdf

Outcome
SENSE OF
BELONGING
AND
SOCIAL INCLUSION

Impact/Construct

Indicators

Being with friends and
feeling well looked after

Being known feeling supported by
teachers and peers

Being in groups, helping
and being helped by
others

Form and negotiate peer networks
Everyone gets a turn or has a role in an
arts-based activity
Focus on group work in arts helps build
on existing sense of group identity

Transculturation
Cultural exchange

Relationship-building

Feeling like having something to offer
Mutual effects of ‘giving and taking’
across cultures for both refugees and
Australia
Cultural exchange helps sustain a
sense of connectedness with others
Focus on group performance and the
sharing of common goals and
achievements
Collaboration, teamwork and mutual
responsibility

Learning new things in
new ways
ENGAGEMENT
WITH LEARNING

Fun, creative play and self-expression
Sense of freedom
Non-language dependent learning
Enhanced engagement and
enthusiasm with skills development

Inspiration

Feeling inspired by others to learn
more through creating art
Getting ready to display/exhibit art

2.3

Methodology
2.3.1 Participants: Surveys, Interviews and Focus Groups

Survey development
Two main surveys were used to determine the key impacts on participants.
The post workshop survey was originally developed in 2012 and included 16
statements or questions, four each under the constructs of: self-expression,
engagement in learning, relationship-building and belonging with a three-point scale
of yes, no and unsure. This survey was written in Plain English statements to support
the participants, for whom English is their second language.
For the Akolkol Dastan Gesa post workshop survey, a new construct of culture
exchange was added and indicators of creative expression and engagement in
learning were combined under a domain of Self-expression.
To evaluate the empowerment and wellbeing of participants, it was decided to use
The Short Warwick-Edinburgh Mental Wellbeing Scale (SWEMBS) as a pre and post
survey8. The full and short scale measures psychological wellbeing and has been used
successfully in other studies with adolescents9. It includes Plain English questions
about feelings and thoughts of:
•
•
•
•
•
•
•

Control or autonomy
Meaning and purpose
Personal expressiveness
Social contribution
Competence
Personal growth
Self-acceptance.

Other methods of data collection about the participants’ experience included:
•
•
•

8

A survey completed following the film making workshops.
A post screening survey distributed to participants after viewing the music
video for the first time.
Two focus groups and one individual interview with eight participants about
their views on the project.

SWEMBS, NHS Scotland, University of Warwick and University of Edinburgh, 2008. Permission
to use the survey was granted on 9 August 2017.
9
Hunter, S, Houghton, S & Wood, L, 2015, Positive mental wellbeing in Australian
adolescents: evaluating the Warwick-Edinburgh Mental Wellbeing Scale, The Australian
Educational & Developmental Psychologist, volume 32, issue 2, pp. 93-104.

2.3.2 Artists Survey
The Artists’ Survey was distributed to the six professional artists participating in the
project. It was designed to shed additional light on participant engagement and
experiences.
The survey contained specific questions around their perception of:
•
•
•

The level of interest or engagement of participants during the project
Any positive changes in the behaviour of participants
Key impacts on participants, ranking indicators of, for example, connecting
and belonging, cultural exchange, wellbeing, leaning new skills and career
development.
2.3.3 Stakeholders Survey

The Stakeholder Survey was designed to determine how partner organisations saw
the process, product and value of the project overall. This survey was distributed to
the four partner organisations and one stakeholder organisation in March 2018. It
included questions about the quality and content of the music video, reaching the
aims of the project and benefits versus drawbacks.

3.

RESULTS

3.1

Participants
3.1.1 Results: Film-making workshop

Following the film making workshops August and September 2017, sixteen
participants completed a survey. Almost all of the students rated the workshops as
‘good’ (93.75%).

What did you think of the film
workshops? (n = 16)
Good

15

OK

Not good

1

0

When asked ‘Why?’ the workshops were good, there were a range of reasons, such as
having fun, working together and expressing themself or their culture.
Because the music was good, also the colours
Because it was fun
It felt good
It was fantastic because we all shared our ideas and work like a group
Coz we all work as a group
Because it very interesting for me
Because it was fun and everyone I know was there and they are all my friends
How I can be myself
We work as one group
Because I was wearing my traditional clothes

When asked ‘What did you learn?’ the students shared the technical skills they
developed as well as learning to work as a group.
I learned how to make beats
I learned how to work as a team
How to make music
A music video is made up of many people, cameras and shares ideas
How to work together as a group
How to make a music video
I learnt about dancing
How to film and how to sing
How to make music
How a video clip is made
When choosing from these statements (from the original post workshop survey
developed in 2012), having fun, being happy, being themself and working as one
group were the most reported feelings.

How did you feel during the film workshops?
(n = 16)
I have fun
I am happy
I can be myself
We work as one group
I feel understood
I enjoy myself with other
I feel good about myself
I feel I can do it
I make new friends
Everyone is doing their part
I feel free
I don't need language to do it
I learn new things in new ways
I am known for my dancing, music,
We help each other & share ideas
I am an important part of the group

15
13
12
12
11
11
10
10
9
8
7
7
7
6
5
3

3.1.2 Results: Post Workshop Participant Survey
The post workshop survey included 16 statements or questions, four each under the
constructs of: Self-expression, Cultural exchange, Relationship-building and
Belonging with a three-point scale of yes, no and unsure. Nine participants who
played key roles in the project completed this survey.
The summary graph below demonstrates that most respondents agreed that
Relationship-building was the most positive experience, with 29 ‘yes’ answers out of
36 possible answers (80.5%).
Around two-thirds of students agreed that they had experienced Belonging (69.4%),
Cultural exchange (66.7%) and Self-expression (61.1%).

Post workshop participant survey (n = 9)
Yes

10

9

1

5

25

Belonging

No

Unsure

5
2

29
22

Self expression

Relationship
building

5
7

24

Culture exchange

The tables below show more detailed results to the 16 statements for each domain
and their components.
Relationship-building (n = 9)
I am good at being with other people
I enjoy working in a group
I enjoy meeting new people
I am interested in other people

Yes
7
7
9
6
29

No
1
0
0
1
2

Unsure
1
2
0
2
5

Belonging (n = 9)
I feel closer to other people
There are people who understand me
I feel connected to the place where I live/go to
school
I like myself/I feel good myself

Yes
4
7

No
1
0

Unsure
4
2

5
9
25

0
0
1

4
0
10

Culture exchange (n = 9)
I like to meet people from other countries
I like to learn about other countries/cultures
I have something to offer other people/stories to
share
I like to tell people about where I am from/my
history

Yes
8
8

No
1
1

Unsure
0
0

3

3

3

5
24

2
7

2
5

Self-expression (n = 9)
I am creative
I like telling stories
I like acting in films
I am interested in trying new things

Yes
5
4
4
9
22

No
1
2
2
0
5

Unsure
3
3
3
0
9

3.1.3 Results: Pre and Post Workshop SWEMBS
The seven item Short Warwick-Edinburgh Mental Wellbeing Scale (SWEMBS) was
used as a pre and post survey for key participants who completed the project. Six
students completed the pre survey and nine students completed the post survey at
the end of the project, to provide general trends about any changes in participant
psychological wellbeing.
As shown in the graph below, most respondents reported that they felt ‘closer to
other people’ following the project.

I've been feeling close to other
people (n = 16)
Pre

Post

6

2

None of the
time

1
1

2

2

Rarely

Some of the
time

1

Often

All of the
time

It is clear that most participants reported that they felt ‘more useful’ following the
project.

I've been feeling useful (n = 16)
Pre

Post

4

1

3
3

2
None of the
time

Rarely

1
Some of the
time

Often

All of the time

There is a general positive trend of participants ‘feeling relaxed’ or ‘optimistic’ more
often, at the end of the project.

I've been feeling relaxed
(n = 15)
Pre

Post

3
1

None of the
time

1

4

2

2

2

Rarely

Some of the
time

Often

All of the
time

I've been feeling optimistic
(n = 15)
Pre

Post

3
4
3
1

1

None of the
time

Rarely

1
Some of the
time

Often

1
1
All of the
time

More students reported that they’ve ‘been thinking clearly’ since the being involved in
the project.

I've been thinking clearly
(n = 15)
Pre

Post

4
4
1
1

2
None of the
time

Rarely

2

Some of the
time

Often

1
All of the
time

There are mixed responses to how the participants are ‘making up their mind about
things’ although more students rated this question ‘often’ after the project.

I've been able to make up my
own mind about things (n = 15)
Pre

Post

5

1
None of the
time

1
1

1
1

Rarely

Some of the
time

2
Often

2
1
All of the
time

Similarly, there is a wide distribution of responses to how the participants are ‘dealing
with problems’ although there are more students who rated this question ‘often’ after
the project.

I've been dealing with problems well
(n = 16)
Pre

Post

5
1

2
1

1

None of the
time

Rarely

2
Some of the
time

1

1
1

Often

All of the time

3.1.4 Results: Post-Screening – Participant Survey
A post screening survey distributed to all of the participants after viewing the music
video for the first time.

What did you do in the music video
Same Drum? (n = 23)
Perform in classroom

14

Perform on bus

12

Dancer

9

Perform in studio

7

Lyrics

5

Singer

4

Music

3

Drummer

2

Other*

2

*I make beats, Helping with ideas

Most of the participants agreed that the music video was ‘excellent’ (60.9%), followed
by ‘very good’ (21.7%) or ‘good’ (17.4%).

What did you think of the music
video
(n = 23)
Excellent

14

Very good

5

Good

4

It's okay

0

I don't like it

0

The most common emotion for the students after watching the music video was
feeling ‘happy’ (91.3%), ‘good’ (78.3%) and/or excited (60.8%). Other common feelings
reported were pride and feeling ‘part of a team’ (both 56.5%).

Choose all of the words about how you
feel when you watch the music video?
(n = 23)
Happy
Good
Excited
Proud
Part of a team
Loved
Confident
Creative
Inspired
Accepted
Belonging
Connected
Included
Optimistic
Sad
Bad
Angry

21
18
14
13
13
12
9
9
8
7
6
5
3
1
0
0
0

Most of the students want Australians to see the video (60.8%), followed by family
and refugees (both 47.8%).

Who do you want to see the music
video? (n = 23)
14

Australians
Family

11

Refugees

11
10

Friends
Migrants
Brother/sister

7
4

The most common message of the music video chosen by the students was ‘We are all
the same’ (60.8%), closely followed by ‘Learn about other cultures’ and ‘We want
everyone to have happiness’ (both 56.5%).

What is the message of the music
video? (n = 23)
14

We are all the same
Learn about other cultures

13

We want everyone to have
happiness

13

We want everyone to have peace

9

Know who you are & where you
are from

9

Celebrate your culture

8

We live in many cultures

8

3.1.5 Results: Participant Interviews
In February 2018, a few days after the first screening of the music video, the evaluator
conducted two focus groups (each with three and four participants) and one individual
interview about their views on the project.
Analysis of qualitative data from the interviews involved transcription of the
interviews, followed by identification of concepts and common answers to key
questions. Selected quotes are used in this section to illustrate key themes.
Try something new and self-expression
Initially when asked: Why did you get involved in the project? participant responses and
motivations varied greatly.

Because I want to be famous.
I wanted to go and have some fun.
A: Our teacher wrote my name up to get involved.
R: Why did she write our names down?
S: Because we are talented.
I'm very open to different ideas. I like getting involved in things that going to impact
society, because of the way people view others...from different backgrounds. I know
Australia is multicultural, but it lacks information about the people that come here from
other countries. I want to contribute to [changing] that understanding. It's extremely
important.

However, with further discussion it soon became apparent that one of the main
reasons of becoming involved was to try something new and for self-expression.
I wanted to try something fun and to express myself.
For a new experience and to see what I was capable of doing.
I wanted to try something new, like acting and singing.
They asked us try something (sing, dance) that you might be comfortable with, but you
might be good at it. I like to try new things to see if I can do it or not. You really don't
know until you've tried it.
Trying something new and different.

Positive experiences and challenges during the workshops
Participants reported that they had varied, but positive experiences and challenges
during the initial workshops, motivating them to continue with the project.
It was my first time script writing, but because I have an interest in it [writing], I felt like I
was had been doing it for a long time. Like I'd done it before.
The hardest part was writing the lyrics. We had to find names and words that rhyme & in
all the languages, it was so hard.
When we wrote the lyrics, I wasn’t sure if I wanted to do the music video. But when it
started filming I surprised myself by singing and dancing. I was pretty happy the way it
came out.
I really didn't want to at the beginning, but we kept practicing, I really liked it and I joined
in.

Working together and connecting
One of the most valuable experiences reported throughout the project, was the
working as a team, even with great differences within the group.
At the beginning, when we wrote the lyrics, it was only a class, a classroom. After we
finished, there were some people writing the lyrics, others with the rhythm and some
playing the drum. We were a song.
[When working in a group] you learn you've got to make a compromise because everyone
has their own ideas. It's really important to work together because you're agreeing to one
thing that makes everyone happy. I think that's really important [because] more unique
ideas make one good idea. Like, instead of sticking to one idea, you can explore others
and make one huge idea.
It's interesting because we are of different cultures and the video, the music, it's different
languages, but all together.
When asked: What was the best thing about the whole process? participant responses
demonstrated that they enjoyed the connections and working together.
We worked as a team.
Met new, interesting people.
Made new friends.
To work with Poppy van Oorde-Grainger and the creative team.
Got to make new friends.
At first when we went, I was nervous and didn't want to go. But I heard from a friend it
was fun, so I did go. Having a friend there was important because they support you.

Mixed feelings of pride
When asked: How did you feel when you watched the music video? participants
described their mixed feelings of pride when they saw themselves up on the screen.
Happy and proud.
I laughed the entire time, but not in a bad way.
Happy in a proud way.
I was shy and happy.
When I saw my friends in the music video, I was proud for them.
I was very impressed [when I first watched the music video]. I liked the singing the best. It
was perfect editing. I gave me a little bit of [the] shivers. It's like good shivers.
Maybe people get embarrassed [when watching themselves on the music video] because
they don't really understand the meaning of the video. Like, it's nothing big, like a class
project. But I think if you understand what the project is about, you actually would be
very proud.
I think it is inspiring. We want to inspire the upcoming kids [IEC students], just to be
proud of who they are and show themselves to the world.
I wasn’t embarrassed, I was proud. We were just laughing, being up on the screen. They
caught me a moment looking at the screen; I didn’t think they’d put that part in.
All of the participants, although a little apprehensive, were proud to show the music
video to their friends and classmates.
They will love us more.
My friends feel happy at what we did.
They will dance to the song. They will share it.
M: I'm nervous, nervous, excited and scared that they're going to show it at school.
N: I'm happy [that they're going to show it]. I want to be famous. You're going to be
popular.
M: Everyone will know you. Why do you not want to show it at school?
T: Because maybe they will laugh at you. Make jokes.
N: Because they will know more about you. Things you like, you are passionate about

Being emotional and increased self-confidence
When asked: How did you feel at the end of the project? What changed for you?
participants described feeling more emotional, in a positive way and increased selfconfidence.
And me and T went to see what we could sing. For me, my confidence got better,
When I was first singing [around people] I was: "Oh my gosh!" I was nervous. And
when Poppy told me that we are going to film next to the train station, I was like,
"What?!" When we went there, everyone was watching. I think they were happy
with me.
Feelings about myself. Like, you see yourself on a music video. There are
important, famous people on a music video and you yourself are in a music video.
You're going to feel happy for sure.
Say you dream about making a music video and you make it. You're going to feel
happy! You see yourself.
My emotions, my feelings. In a good way.
My confidence.
I have got out of my comfort zone.

Be brave and be yourself
Most participants interviewed agreed that it a priority that new migrants watch the
video and take on the messages in the song: to remember where you are from, be
resilient and show people who you are.
New migrants. We’ve all been there. We know what it feels like.
To let them know that you now have a place where you belong [Australia], but
just remember who you are.
You are in a new country, but you can try new things and still be who you are.
Don’t limit yourself.
New migrants:
•
•
•
•
•
•

To encourage them to be brave.
To tell them don't give up.
That they're not alone. That you've always got friends around you.
Don't hide your talents.
Be yourself.
To be proud and have courage to show who you really are and what you
can do.

Changing perspectives and stereotypes
Some participants elaborated on the meaning or message of the music video, which
to them, is about changing perspectives and stereotypes.
[From watching the music video] I'd like people to know that there's always a different
side to people from every background. Like, some people see a culture a certain way, the
way society sees them and they make the conclusion that that's the way it is, without
seeing the other side of that culture. It's really important to show the good side and
change people's perspective.
The lyrics to the Same Drum are little words that mean a lot, so it makes you think. It has
a lot of emotions and is about turning a bad experience into a positive one.
It shows a lot of talent in it that I didn't expect and I think it was really important to
include people who usually be involved in this sort of stuff. Like, the IEC kids. You might
just see them as someone learning English and you don't really know what they can do.
Just seeing that people in IEC can sing, it makes you more open minded...breaking
stereotypes.

There was mixed response from participants about what their families would think of
the music video.
Proud. I think. Because I'm shy and don't talk to [many] people and not in front of the
camera! So I think they'll be proud.
They will love our dance.
They will be happy.
You definitely don't always have the same views as your family. You show that [the
music video] to an older person and they will say: I don't care about that. They are closeminded.
My Dad doesn't care.

One participant felt strongly that it is Australians or ‘people stuck in one culture’ who
should watch the music video.
It should be shown to people who are stuck in one culture, like Australians (from teenager
to middle-age), so they will have a better understanding of the good part of migrants and
people from different backgrounds, to open up their mind.

Other participants commented on what they thought Australians would say when
they saw the music video, being impressed or surprised.
Wow!
That's cool.
That's great, mate!
Not bad for someone from another country.

3.2

Results: Artists Survey

In March 2018, a survey was distributed to the six professional artists participating in
the project. Of the five respondents, all agreed that the level of engagement from the
participants was ‘excellent’ or ‘very good’.

How would you rate the level of interest
or engagement from the participants
during the project? (n = 5)
Excellent

4

Very good

1

Good

0

Okay

0

Poor

0

Comments show that the students were very enthusiastic and committed during the
project.
The kids were so eager, sometimes a bit disorganized, but always wanted to be part of
the filming.
I was really blown away by the level of commitment from the young people. Producing a
film can be hard work and physically and mentally demanding of performers. But these
young people displayed a huge amount of stamina and concentration. I don’t think I ever
once heard someone complain about multiple takes, or long days. They were enjoying
themselves. It was clear they felt important and valued.
Excellent because the students were totally engaged and the best part was the laughter
and overall enthusiasm at every session.

Almost all of the artists noticed positive changes in the participants during the project
(80%).

Did you notice any positive changes in the
behaviour of any of the participants
during the project? (n = 5)
4

Yes

Maybe

No

1

0

Additional comments report that the confidence and self-esteem of the students
appeared to improve as well as relationships between peers and staff.
From what I've seen of the footage throughout the project, I was impressed with the
confidence and self esteem that the kids developed. At the beginning, many were shy or
embarrassed however this slowly improved, as they seemed to support each other more
and more.
For a few of the main girls involved, you could see their confidence grow over just a week.
From being a little shy or unsure in front of the camera, to completely letting-go and
being themselves. For some of the other students involved, never having worked with
some of the crew before, and the excitement of making a film meant that some of their
behaviour could be a little challenging at times. But by the end of the week you could
notice a change in their ability to listen and take direction. They wanted to be there. This
was THEIR film. So they were willing to work hard to make it happen.
Confidence
Self esteem
Peer to peer relationships
Peer to staff relationships
Strengthened bonds between staff and students

When asked to rank from one to eight the key impacts that the artists thought the
project had on the participants, the greatest impact reported was ‘wellbeing’ with an
average score of one. This was followed by ‘self-expression’, ‘relationships’ and
learning ‘new skills’.

Key impacts for participants
(n = 4)
Career interest

4.6

Engaged learning

3.6

Belonging

3.4

Cultural exchange

3.4

New skills

3

Relationships

3
2.4

Self expression
Wellbeing

1

Note: 1 = greatest impact, 8 = least impact

Artists responded to the question: What specific skills do you feel the participants learnt
from participating in the workshops? with a wide range of skills and experiences
covered, including technical skills specific to making a music video.
Dance, Performance, Storytelling, Writing, Teamwork
They seemed to learn self-expression and confidence. Feeling comfortable about
embracing their culture and being proud of it. Connection and social skills
The ability to communicate creative thoughts and ideas within a team.
Technical skills. Some of the young people were interested in the technical aspects of
film-making and were given the opportunity to have a go at operating the camera and
other equipment
Social peer-to-peer skills
Public speaking
Writing lyrics
Programming and writing music
Working on a collaborative creative project
Storytelling
Film-making
Beat production (Hip-hop)
Improvisation in a creative delivery (freestyling and jamming music with instruments)

3.3

Results: Stakeholder and Partner Feedback

The Stakeholder Survey was distributed to the four partner organisations and one
stakeholder organisation in March 2018, of which four individuals responded.
All of the respondents agreed that the project was excellent.

Overall, how would you rate this
project? (n = 4)
4

Excellent
Very good

0

Good

0

Okay

0

Poor

0

When asked why they gave this rating, the stakeholders expressed how impressed
they were with the outcome of the music video, but also the process of making it.
It exceeded my expectations.
Both in process and product. Balanced perfectly.
The final product was fantastic and the students enjoyed being involved.
Another thing was the Producer and the filming crew made it so enjoyable at that time
and it has made an impact across Australia Wide plus around the world, I feel very happy
and inspired by our teamwork.

All of the respondents agreed that the project had achieved its three aims.

Which of these aims did the project
achieve? (n = 4)
Increase diversity on screen

4

Empower young people

4

Create a broadcast-quality
new media work

4

Additional comments support the achievement of these aims.

Akolkol Dastan Gesa creates a new view to be more united as a caring people and truly
show case what powers amongst a diverse community can assist their young ones be
more involving and to be empowering people of different back grounds to be heard with a
simple message which creates connections with each of an individual person either
abroad or outside of Australia because we're all Important and deserve to be valued with
equal rights and be respected.
The quality of the final product can be seen by the media attention it garnered. The
students gained immense confidence in seeing themselves on the screen.
Represented my Dinka culture which is what I love to do to, engage our young people so
they won't forget their culture regardless whether born here in Australia then they can
learn we're a multicultural country and we share the diversity.
Essentially, it was apparent that the students grew in confidence and pride.
They felt good about themselves in terms of what they had achieved.

All of the respondents agreed that the music video was excellent.

What did you think of the music video?
(n = 4)
4

Excellent
Very good

0

Good

0

Okay

0

Poor

0

When asked why they gave this rating, the stakeholders reported on the quality of the
finished product and all it represents.
I was engaged by it and invested in it.
It’s obvious! Creativity, quality, vibrancy, reach & connection.
It gives young people the promising future to understanding the greatness of being proud
and educated, which leads to productivity.
It was well produced and looked very professional.
They all commented on what the key message of the music video was, to them, with
themes of diversity, connection and togetherness.
We all come from somewhere else, in Australia.
Connection. It’s not what separates, it’s what connects us that matters. Young people
lead change.
To bring the liveable diversity to live and to be in one harmony with more importantly to
breaks the barrier's of all stereotypes.
That everyone has more in common than different.

All of the respondents agreed that the benefit of the project greatly exceeded the
drawbacks.

As a stakeholder, please choose the how
you compare the benefits and drawbacks
of being involved
(n = 4)
Benefits greatly exceed the
drawbacks

4

Benefits exceed the drawbacks

0

Benefits and drawbacks are about
equal

0

Drawbacks exceed the benefits

0

Drawbacks greatly exceed the
benefits

0

Comments about the benefits included:
I believe the benefits are so greatly and for that I strongly believe it promotes and support
both people, organizations and new roles to empowering unity.
Student confidence
Great publicity for the school
Feeling within the school
Comments about any drawbacks included:
The only drawback that I would make would be of some words in audio sound. Other
than that I believe everything is so astonishing.
Timing in Term 4 was difficult to manage with taking mainstream student out of class.

APPENDICES
APPENDIX A: MEDIA COVERAGE
Project Facebook Page: (400 followers)
www.facebook.com/akolkolDastangesa
SAME DRUM Music Video: (72K views)
Facebook: https://www.facebook.com/akolkolDastangesa/videos/168162653842715/
Behind The Scenes Video:
Facebook: https://www.facebook.com/akolkolDastangesa/videos/171300663528914/
SAME DRUM Teaser:
https://www.facebook.com/akolkolDastangesa/videos/164259747566339/
SBS World News:
https://www.sbs.com.au/news/perth-students-call-for-cultural-unity-with-music-video
ABC:
ABC News online article:
http://www.abc.net.au/news/2018-03-21/young-migrants-share-stories-in-same-drumvideo/9563346
ABC ME on News To Me (including full music video, available from 15 March to 20 April 2018):
http://cdn.iview.abc.net.au/programs/news-to-me/CK1711V276S00
ABC Radio:
https://soundcloud.com/user-757669176/samedrum?utm_source=soundcloud&utm_campaign=share&utm_medium=facebook
https://chirb.it/8hbk1c
ABC Facebook:
https://www.facebook.com/abcperth/videos/1859952857370999/
Australia Plus Indonesia:
http://www.australiaplus.com/indonesian/studi-nad-inovasi/migran-berbagi-cerita-lewatlagu/9573190
https://www.facebook.com/AustraliaPlusIndonesia/videos/1785348921529234/?hc_ref=ARS9z
n4Fk-YSWxZ9qF4t6OyhI6KU7twXDMTChibOrq_l-z31es8OkLXYhD6yQr63GD4&fref=nf
ABC Behind The News:
https://www.facebook.com/abcbtn/videos/1751015778292519/
WA Today:
http://www.watoday.com.au/wa-news/perth-kids-seek-harmony-with-same-drum-musicvideo-20180320-p4z59g.html

Music Feeds:
http://musicfeeds.com.au/news/premiere-young-migrant-group-drop-multilingual-songharmony-week-promote-aussie-unity/
Music Australia:
http://musicaustralia.org.au/2018/03/perth-school-marks-harmony-day-with-rap-musicvideo/
Xpress:
http://xpressmag.com.au/same-drum-multilingual-music-video-for-harmony-week/
Guardian Express:
http://epaper.communitynews.com.au/guardian-express
https://www.communitynews.com.au/guardian-express/news/harmony-week-aranmorestudents-celebrate-diversity-with-hip-hop-song-video/
Sydney Morning Herald:

https://www.smh.com.au/national/western-australia/perth-kids-seek-harmony-withsame-drum-music-video-20180320-p4z59g.html
Brisbane Times:
https://www.brisbanetimes.com.au/national/western-australia/perth-kids-seek-harmonywith-same-drum-music-video-20180320-p4z59g.html
RTR:
http://rtrfm.com.au/story/celebrating-harmony-day-with-same-drum/
Curtin University:
http://news.curtin.edu.au/stories/walking-beat-drum-harmonyweek/?utm_source=facebook&utm_medium=social&utm_content=um-social-topical
http://news.curtin.edu.au/events/catalyst-for-change/
Perth Voice:
https://perthvoiceinteractive.com/2018/03/09/rhythm-of-hope/
Project partner articles:
http://www.canwa.com.au/drum-celebrating-harmony-week/
http://www.canwa.com.au/same-drum/
http://be.org.au/2018/03/01/same-drum-soon-to-be-launched/
Other:
http://www.wearemovingstories.com/we-are-moving-stories-videos/2018/3/21/harmony-daysame-drum
https://www.vincent.wa.gov.au/news/same-drum-music-video-harmony-week/270
https://www.ruralroom.com/featured-cultural-partner-2/
Triple J: (four star review)
https://www.triplejunearthed.com/artist/akolkol-Dastan-gesa/track/same-drum

APPENDIX B: ARTIST BIOGRAPHIES
Director/Producer
Poppy van Oorde-Grainger is an artist and film-maker who specialises in collaborating with
communities. Her work was shown internationally including at London International Festival
of Theatre and on Nickelodeon and she has won numerous awards including the Fremantle
Print Award and Australia Council Kirk Robson Award. www.poppyvog.com
Music facilitator
Scott (Optamus) Griffiths is a member of award-winning hip hop group Downsyde and has
performed alongside Jurassic 5, Cypress Hill, Grandmaster Flash, The Black Eyed Peas and
The Roots. He also works as a hip hop educator in schools, prisons, aboriginal communities
and at-risk youth facilities. www.facebook.com/Downsyde/
Cinematographer
Matsu is a photographer, cinematographer and director. He has made music videos for artists
such as Taku and Koi Child and commercial work for brands such as Reebok, Sony, Warner
and Universal. He is featured in international publications including Epoch Times and
Wordplay and his photography book Dust is published through Fremantle Press.
www.matsu.photography
Choreographer
Rita Nita is founder of Èlan Dance Est. as well as a back-up dancer for Jessica Mauboy,
Che’nelle, Timaya, Demarco, T-pain, Boyz II Men and SAEA Banyana. She was a contestant on
Everybody Dance Now, mentored by Kelly Rowland (Channel 10 TV series), and Miss Africa
Perth Beauty Pageant. www.elandance.com.au
Assistant director
Gemma Parsons has been working alongside Phillip Crawford in Beyond Empathy’s
Warrawong and Berkeley projects since 2006. In that time she has worked as a project
coordinator and dance, drama and art facilitator on numerous BE projects including the
award-winning feature film Rites of Passage. Gemma also has cast and crew credits on several
films including feature films Around The Block (2014), Harmony (2016) and short film The
Chuck-In (2014), which screened at Sydney Film Festival. www.be.org.au
Writing facilitator
David Vincent Smith has written and directed several short films, including his most recent
project, We Were Here, which picked up four WA Screen Awards in 2016 including Best Film.
He lectures in screenwriting and directing at TAFE and Curtin University and previously taught
film-making to high school and primary school students. www.dvsfilm.com

APPENDIX C: SONG LYRICS
SAME DRUM
Sung in Kinyarwanda, Dinka, Swahili and English.
(English translations in brackets and italics)
Puoch ke miith ne cheng da chiki nim be mar ti bii wek thin
(Teach the kids your culture, don’t forget where you came from)
Puoch ke miith ne cheng da chiki nim be mar ti bii wek thin
(Teach the kids your culture, don’t forget where you came from)
Happiness for everyone
Walking to the beat of the same drum
Happiness for everyone
Walking to the beat of the same drum
Hey ya hey ya hey ya
Everyone
Hey ya hey ya hey ya
Same Drum
Hey ya hey ya hey ya
Everyone
Hey ya hey ya hey ya
Same Drum
Back in my nyumbani (country)
Had to work hard for our money
Kulikila na amani (living in peace)
Kulikila na amani (living in peace)
Used to lala salama (sleep well)
When we woke up furaha (happy)
Sometimes it was harder
But I rudikulala (go back to sleep)
Wake up every morning to the smell of makala (coals on the fire)
Happiness for everyone
Walking to the beat of the same drum
Happiness for everyone
Walking to the beat of the same drum
Hey ya hey ya hey ya
Everyone
Hey ya hey ya hey ya
Same Drum
Hey ya hey ya hey ya
Everyone
Hey ya hey ya hey ya
Same Drum

Wali ugali (rice fufu)
The cows wakala (eating)
Now I’m on this arthee (country)
Hii mahali (This place)
Not my nyumbani (country)
But the place where I party
And have success
Kuhishi na amani (Living in peace)
Kuhishi na amani (Living in peace)
Kuhishi na amani (Living in peace)
Kuhishi na amani (Living in peace)
I was a rebel as a young man
Rwanda, Uganda is where it began
Kampala was always crowded and busy
We just tryna survive in this city
Nari umwana gito
(I was rebellious from a young age)
Kugeza bukulu
(Til I was older)
Ntazi owo ndi
(Not knowing who I was)
Hey ya yi yana
Happiness for everyone
Walking to the beat of the same drum
Happiness for everyone
Walking to the beat of the same drum
Walk together
Walk together
Walk together
Walk together
Kenee ee kene baba, mama, nyankei
(For my dad, mum, sisters)
Kenee ee kene baba, wanmath, mathei
(For my dad, brothers, friends)
Hey ya hey ya hey ya ya

